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2026 PLOPLLE’S
CHOICE AWARD

MEET THE NOMINEES

The People’'s Choice Award offers a unique opportunity for our
community to weigh in and select a standout project from this
impressive group. Voting will take place live and in person at the 2026
Awards of Excellence on May 6, 2026.

We encourage you to join us for the celebration, support these
exceptional teams, and take part in selecting this year’'s People’s
Choice Award winner.

We're pleased to introduce the projects eligible for the 2026 People’s
Choice Award, each recognized for their innovation, impact, and
excellence across our industry.

Below, you'll find a brief description of each nominated project.

Bain & Co Boston HQ

Rooted deeply in its Boston and Massachusetts context, the
project tells a compelling, place-based story where each floor
draws inspiration from local nature, culture, and identity—creating
a workspace that feels both authentic and transformational.
Daily experience is enhanced through thoughtfully curated
amenities, including a staffed barista and hot and cold food
service for breakfast and lunch, with a strong emphasis on
healthy offerings sourced from local and sustainable suppliers.
Sustainability, health, and well-being are core to the project's
strategy, evidenced by its pursuit of LEED Platinum (ID+C), the inclusion of wellness rooms, and careful
attention to thermal and acoustical comfort to support productivity and balance. The project also features
a variety of outdoor spaces across multiple floors. Design excellence is reflected in the high level of detail,
craft, and aesthetic cohesion—where materials, art, and spatial experiences work together to create a refined
yet welcoming environment. Community and culture are reinforced internally through shared spaces and
storytelling elements, while diversity and inclusion are intentionally celebrated through a diverse art program
and a digital wall highlighting Bain’s global and multifaceted teams.

Blue Sky Center

Developer and owner Nordblom had long attracted a stream of
companies to Blue Sky Center, a multi-tenant corporate campus
located in Burlington, MA. But with workplace patterns permanently
altered by the pandemic, the space’s traditional concourse had
become obsolete—and new tenants harder to come by.

The vision for Blue Sky Center was to transform this dated
concourse into a vibrant 35000 sq ft amenity hub that reflects
the post-pandemic reality of work. For the owner, the primary goal
was to remain highly competitive in a marketplace with increased vacancy by offering a value proposition that
combines office space with high-end amenities.

“Workplace amenities used to be a box-checking exercise,” says Crosby Nordblom, Senior VP at Nordblom
Company. “But with office workers now having the power of choice as to how and where they spend their time, we
need to be hyper-focused on the employee experience. People want a unique work environment that elevates
their productivity and enhances their wellbeing.”

The new Blue Sky Center fosters a single community from a disparate group of tenants across biotech, software
development, digital medio, and engineering industries. The design aims to prioritize worker wellbeing, productivity,
and social connection. Nordblom sought a campus that would reflect the reality of workplace today: one that
prizes workers’ wellbeing above all by providing amenities and shared spaces that enhance collaboration,
promote mindfulness, and offer a touch of hospitality.

The renovation has led to an uptick in tours and increased traction with prospective tenants. The campus even
sees use outside of the traditional Monday to Friday schedule. “I live in Burlington, so this is a really nice space for
me,” says Nick Mersicano, a tenant. “Even if Im not working on the weekend, | can still come in and use the golf
simulator or work out, so it's nice that they keep it open.”

BXP Boston Regional Office

The vision for the BXP Office Relocation was to transform an
outdated workplace into a compelling, culture-forward destination
that reinforces BXP's brand identity and strengthens collaboration
across teams. The relocation within the Prudential Tower offered
a rare opportunity to design a workspace that is not only
operationally efficient but also inspirational—elevating employee
experience, encouraging cross-team engagement, and reflecting
the sophisticated character of BXP's market leadership.

Primary goals included creating a community-centric entry experience, intuitive wayfinding, and a balance
of open work neighborhoods with spaces for focused work and impromptu interaction. The design embeds
strategic gathering spaces such as a central kitchen, learning lab, design studios, and a communal lounge
anchored around a “Main Street,” which serves both functional circulation and cultural expression.

A key ambition was to visually reinforce BXP's identity through thoughtful experiential design elements, such
as the signature “X" motif integrated into signage and graphics, and integrated live project metrics displayed
throughout circulation zones to keep teams informed and engaged with regional priorities.

Equally, the design sought to enhance human experience with “front porch” moments—small informal
collaboration nooks that support creativity and wellbeing. The result is a workplace that champions connectivity
and belonging while enabling focused productivity.

Fintech Workplace Revitalization

A global fintech company was faced with an equity challenge:
providing their workforce based in a legacy building in Quincy, MA
with the same quality amenities and modern workspaces enjoyed
by their colleagues in a flagship building in downtown Boston.
This task was made all the more urgent by the company’s post-
pandemic policy requiring workers to come in four days a week,
and a concurrent decision to shed some of its existing real estate.

The project called for the phased renovation of an ageing building

that the company had occupied for 50 years. The goal was to better utilize this existing real estate footprint by
repurposing underused spaces to foster teaming and business-unit collaboration for the site’s 4,000 workers.
Because the site is in a suburban environment without walkable retail, the project aimed to provide everything
in-house to make the commute worthwhile.

To support this vision, the design team transformed a dated environment into a destination that supports new
ways of working. The design prioritizes collaboration, human connection, and employee wellness over simple
square-footage efficiency. New amenities include a conference center, cafeteriq, fitness room, and a 40,000 sq
ft central courtyard. The result goes beyond the traditional goal of productivity to give employees healthier, more
enjoyable in-person work experiences.

GENISIS: 55 Summer

The vision for Genesis: 55 Summer began with a fundamental
question: how can an underutilized 1970s office building be
reimagined to meet the evolving demands of life science
tenants while enlivening Boston’s downtown? Rather than pursue
demolition, the project team embraced adaptive reuse as a
strategic, sustainable and meaningful solution.

What sets this conversion apart is not just the change in use, but the
intent behind it. The word Genesis—defined as an origin or coming
into being—reflects both the building’s transformation and the broader resurgence of the Downtown Crossing
neighborhood. As the area reemerges as a dynamic, mixed-use district, the project was conceived as a catalyst
for workplace reinvention, positioning tenants and their employees at the heart of the building’s purpose.

Located steps from Boston's regional transit network, the ten-story, approximately 153,000 SF building was never
originally designed to support laboratory use. However, its disciplined structural grid, wind-resistant frame,
compact footprint, and urban positioning presented a unique opportunity to reposition the asset in a way
that prioritizes flexibility, accessibility, and long-term value for future occupants. The goal was not to mask the
building's origins or replicate ground-up construction, but to create a clear, legible transformation.

Key objectives included delivering a flexible, multi-tenant life science environment capable of adapting to a
wide range of research disciplines, supporting employee wellness and collaboration, and minimizing emlbodied
carbon through reuse. Equally important was reinforcing the building's role as a gateway to Downtown Crossing
through plaza and streetscape improvements that foster daily interaction between tenants, visitors, and the
surrounding community.

Together, these goals position Genesis: 55 Summer as a workplace-first model for how existing urban infrastructure
can be thoughtfully reimagined, supporting innovation, sustainability, and economic resilience while creating an
engaging, inclusive environment for the people who bring the life-changing science to life.

HarbourVest, One Lincoln

HarbourVest envisioned a next generation headquarters at One
Lincoln that unifies eleven non-contiguous floors into a connected
vertical campus, elevates employee experience, and expresses a
confident identity in Boston’s Financial District. Led by HarbourVest
with Nelson Worldwide, Leggat McCall, and Gilbane Building, the
team setthree primary goals: create anintuitive, high-performance
workplace for 900+ employees; deliver a hospitality-level client
experience; and embed health, well-being, and inclusion into
design and delivery.

The spatial vision emphasized clarity, connection, and choice. Seven interconnecting stairs would become both
circulation and architectural markers, supported by precise structural planning and smoke control strategies. The
35th floor amenity hub would anchor the campus with a full-service kitchen, café seating, lounges, and terraces
that bring fresh air and views into daily routines. Neighborhood planning would pair premium conferencing
and collaboration zones with acoustically tuned focus areas, quiet rooms, wellness rooms, and mothers’ rooms.
Private offices and support spaces would move to the core, keeping perimeter daylight and views open to
teams and amenities.

Delivery goals were equally ambitious. Working within an occupied tower with one loading dock and tight freight
windows, the team prioritized logistics, early procurement, and concurrent multi-floor sequencing. Early laser
scanning and BIM would minimize invasive exploration and resolve conflicts early. Reality capture and innovative
technology would provide continuous field truth. The team aligned IT and security from the outset, coordinating
tel/data standards and installing panic buttons with appropriate response protocols.

The headquarters also aimed to reflect HarbourVest's values. Supplier diversity would be planned and tracked.
Artwork would be curated with employee input and Boston themes, featuring local artists and a customized
fixture. Health and sustainability goals targeted LEED standards through efficient LED lighting and controls, clean
air strategies, biophilic elements, and careful MEP integration.

Operational readiness translated the vision into a seamless Day 1. The resulting headquarters is a future-ready
workplace that elevates collaboration, accelerates decision-making, and supports HarbourVest's long-term
growth in Boston.

Hasbro East Coast Headquarters

Hasbro's relocation of its East Coast headquarters to 400 Summer
Street represents a highly innovative transaction that reshaped
how a beloved global brand approaches real estate, talent
strategy, and long-term growth in New England.

Under the leadership of Vicki Keenan, with critical involvement from
Jack Burns and Derek Losi at Cresa, and Tim Lahey and Eric Smith at
CBRE, the project team identified and executed a rare off-market
opportunity in Boston's Seaport. The top half of the newly built LEED
Platinum 400 Summer Street tower was not being actively marketed in full, yet through strong collaboration
between tenant and landlord representation, it was transformed into a flagship headquarters solution for Hasbro.
The team delivered compelling economics with minimal capital outlay, a notable achievement given market
conditions and the scale of the requirement. Foundation Medicine continues to occupy 100% of the laboratory
and office space on floors 2-9 of the building.

The decision to relocate from Rhode Island to Massachusetts was guided by rigorous data analysis, including
labor market analytics, commute modeling, and scenario planning. This allowed Hasbro to confidently evaluate
long-term workforce needs, operational efficiency, and brand positioning. The selected site places Hasbro at
the heart of Boston's innovation and creative ecosystem, surrounded by technology, media, and consumer
product companies, while offering immediate access to transit and an incredible density of retail, restaurant,
open space, and other employee amenities.

The building’s open and flexible floor plates were a key differentiator, supporting evolving product development,
licensing, and marketing functions while future-proofing the workplace. Real estate was re-framed from a cost
center into a strategic business driver aligned with Hasloro's growth strategy.

Beyond the transaction itself, the project delivers meaningful regional impact. Hasbro will bring at least 700 jobs
to Boston, strengthening the Seaport’'s innovation economy and diversifying the city's commercial base. The
relocation was further enabled through effective public and private collaboration with state and local leaders,
reinforcing Massachusetts’ ability to attract and retain iconic global employers.

InvoiceCloud

For its new headquarters in the Seaport district of Boston,
InvoiceCloud wanted a space that would reflect its culture while
accommodating a growingworkforce. Theirmove fromthe suburbs
to the city center improves accessibility and visibility within the
fintech workforce and community. Early during the design process,
the client and the project team including the designer, broker, and
general contractor participated in an executive visioning session
to establish their goals:

- A beautiful, centrally located office with views of the city and Boston Harbor.

- Flexible layouts for focused work, large meetings, and everything in between that allow employees to tune their
workspace to their needs for that day.

- A place for the company to host workshops, panels, and social events.

- A truly magnetic workplace that draws employees in through the culture it supports.

IstoBiologics

The Vision:

Reimagine an existing office building into a purpose-built Biotech
R&D workplace where science, safety, and collaboration work
together. This is not a blank-slate build. It's a high-performance
conversion designed to support serious biotech operations while
elevating the day-to-day employee experience.

The floor plan delivers a smart mix of technical and office
environments, anchored by specialized space including ISO Class 7/8 cleanroom suite with personnel and
material airlocks, upgraded QC laboratories, temperature-controlled storage, and modernized collaboration
zones. A portion of the existing second floor was removed to create a 24-foot clear height, allowing the space to
accommodate specialized warehousing and cleanroom operations.

Key goals:

« Provide uninterrupted power and properly sized infrastructure to support cleanroom operations, including
new AHUs with HEPA filtration, pressure controls, purified water and compressed air, and emergency power
for critical equipment. Build safety and compliance into every phase through life-safety coordination, EHS and
validation alignment, and construction controls including contained work zones, negative air machines, and
daily cleanliness audits tied to commissioning milestones.

+ Improve throughput and the employee experience with amenity upgrades and architectural planning that
streamlines material flow from receipt through processing and packaging to reduce cross-traffic.

- Deliver with certainty through early procurement of long-lead MEP and cleanroom components, constructability
reviews to preserve clearances and serviceability, MEP/FP coordination to prevent overhead conflicts and rework,
and disciplined scope, allowance, and change control.

Lupoli Companies = \\\\\\\\\\\\\\\\\\\“’I

Lupoli Companies is a family-owned real estate and hospitality = /
organization dedicated to long-term ownership, community
investment, and economic development. Headquartered in
Lawrence, MA, the company is one of the largest real estate
developers in the state, with more than six million square feet of
commercial real estate under ownership and an additional four
million square feet in the active development pipeline. Alongside
its real estate platform, Lupoli Companies operates one of the
largest family-run, privately held pizza brands in the Northeast, with
over 150 Sal's Pizza locations supported by a vertically integrated wholesale and production operation. Across all
of its businesses, philanthropy, social impact, and community engagement are core values that guide how the
organization builds, operates, and reinvests.
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Following a period of significant growth across its real estate and hospitality platforms, the company sought
to consolidate several offices into a single headquarters in its home city of Lawrence, MA. Continuing to grow
in Lawrence, the city that served as the catalyst for the company’s journey, was a deliberate decision, as its
grit, perseverance, and strong sense of community closely mirror the values that continue to shape Lupoli
Companies. The vision for the new space was to reflect the evolution of the business while remaining grounded
in its roots, creating an environment that supports the next generation of leadership and brings teams together
under one roof with shared goals and cultural values. The office was designed to accommmodate a wide range
of functions, including executive leadership, hospitality, accounting and finance, human resources, marketing,
leasing, construction, property management, and development.

The initial RFP process included a design exercise. Lupoli chose Margulies Perruzzi for their design vision to create
an office that blended “Urban Chic" with "Relaxed Upscale,” embracing an overarching theme of "Where Tradition
Meets Innovation." The design was inspired by a residential feel that evokes a welcoming atmosphere through
simple details, the use of natural materials, and maximizing natural light.

Lyrik Back Bay

Thevisionfor Lyrik Back Bay wasto create a destination that supports
today's vibrant and evolving work culture while simultaneously
repairing a long-standing rupture in Boston's urban fabric. As
Boston'’s first successful air-rights development in more than 40
years, Lyrik demonstrates that a high-performing workplace can
also serve as a catalyst for civic connection, sustainability, and
economic vitality.

A primary goal for the office tower was to attract and retain
world-class talent through a human-centered workplace environment. Anchored by the global headquarters
of CarGurus and the North American headquarters of The LEGO Group, the tower was designed to promote
collaboration, creativity, and well-being. Generous daylighting, biophilic elements, high-performance building
systems, and access to outdoor amenities support employee health and productivity while creating a workplace
that feels connected to Boston's cultural energy.

Another key goal was to integrate the workplace seamlessly into the public realm. By spanning the Massachusetts
Turnpike, Lyrik reconnects the Back Bay and Fenway neighborhoods, transforming a former barrier into a vibrant
mixed-use destination. The two-level podium and %-acre public plaza, now the largest privately owned, fully
programmed open space in the Back Bay, extend the workplace experience, offering employees and visitors
immediate access to green space, dining, retail, and cultural and community programming.

Sustainability and resilience were embedded from the outset. Lyrik was designed as a future-ready, transit-
oriented workplace, achieving LEED Gold certification and pursuing WELL certification. Energy efficiency, low-
emitting materials, water conservation, and exceptional access to transit, walking, and biking reinforce the
project's commitment to environmental responsibility and occupant wellness.

Ultimately, Lyrik proves that ambitious urban workplaces can succeed socially, environmentally, culturally, and
commercially. Through deep collaboration with public agencies and the community, the project is an active
contributor to city life that fosters connection, inspires innovation, and creates lasting value for Boston.

Seismic Boston

Seismic’s Boston workplace was reimagined to support a new way
of working. Originally built in 2018, the office no longer aligned with
the company’s flex-first, hybrid operating model or its evolving
culture. The vision was to transform a generic tech office into a
highly functional, brand-driven workplace that supplements
remote work, strengthens team connection, and reinforces
Seismic’s identity.

The primary goal was to create a space that employees would

choose to use. Rather than maximizing density, the workplace was designed to prioritize usability, flexibility, and
experience. Building upon the Workplace Guidelines Unispace co-created with Seismic, Unispace, via an upfront
strategy engagement, confirmed the need for a hybrid-first environment that offered a variety of work settings—
quiet focus spaces, technology enabled collaboration rooms, and social areas that encourage connection
without forcing attendance.

The second key goal was cultural alignment. Seismic wanted the Boston office to feel part of the broader
organization while celebrating local identity. The design draws inspiration from Boston’s sports culture and
team pride—incorporating custom “sports play” graphics, “rafter” banners, as subtle “easter eggs” reflecting
the city and the people who work there. Employees actively shaped these elements, fostering ownership and
engagement from day one. At the same time the custom room signage, film patterning, and saturation of
branding kept each space tied to the unmistakable Seismic culture.

Finally, the project aimed to deliver exceptional value. Unispace’s integrated strategy-design-build model
provided budget clarity from the start. The process uncovered over $100,000 in savings without compromising
design intent by the realignment of room placement due to existing infrastructure. The project was delivered on
time and within budget, demonstrating that great workplaces can be both inspiring and financially responsible.

The result is a warm, flexible, and distinctly Boston workplace designed to support performance, pride, and
connection in a hybrid future.

SharkNinja NYC

The new SharkNinja office exemplifies design excellence throughthe
strategic integration of workplace, brand platform, and a content
production environment. Conceived as a highly innovative and
flexible creative hub, the space unites industrial design, marketing,
and influencer engagement to directly support SharkNinja's
business strategy, accelerating product development, storytelling,
and speed to market.

With a workforce largely new to the organization, the workplace
was designed to measurably enhance onboarding, engagement, and cultural alignment. Brand mission and
values are embedded at arrival through illuminated messaging and modular display systems that highlight
current products, campaigns, and collaborators. These flexible, easily reconfigurable elements enable the
environment to evolve continuously in response to changing business priorities, maximizing long-term value
without physical renovation.

Flexibility and utilization efficiency are core performance drivers. Adaptable mini sets and work zones function
dually as daily workspaces and production-ready content environments, supporting social media, live
demonstrations, and integrated marketing campaigns. This innovative dual-use strategy increases space
efficiency, reduces reliance on off-site studios, and enables cross-functional collaboration without interrupting
core operations.

The kitchen is where consumers most often interact with SharkNinja products, and it anchors the workplace
and serves as the primary filming set. Natural light and a residential aesthetic support authentic, lifestyle-
driven content, while adjacent studio spaces with professional lighting, configurable walls, and green-screen
capabilities accommodate higher-production needs. A dedicated Beauty Suite further expands functionality,
supporting SharkNinja's growing beauty technology portfolio and influencer partnerships.

From opening day, the workplace delivered measurable impact, launching through an integrated internal and
external campaign that activated the office as a storytelling platform. The result is a high-performing workplace
that demonstrably improves user experience, maximizes flexibility, and directly supports innovation, brand
growth, and business outcomes.

Ticket Sales Are Open!

Tickets for the 2026 Awards of Excellence are available for individual
purchase. For those planning to bring guests to celebrate the evening,
bundles of 8 tickets are also offered.

Important Notes:

+ Individual and bundled tickets do not guarantee a reserved
table at The Palm. Guests will have access to standing cocktail
tables and some booths on a first-come, first-served basis.

« For those seeking a seated experience, few remaining
sponsorship packages offer exclusive reserved tables at The
Palm

Note: Individual table sales will not be offered this year. Secure
your sponsorship package early if reserved seating is a priority.

Regular ticket rates are now in effect.

Purchase your tickets before Final Call pricing
begins April 20, 2026.

REGULAR TICKETS

NOW OPEN - April 19

SINGLE TICKET 8 TICKET BUNDLE
$400 $3,000

FINAL CALL TICKETS

April 20 - May 5

SINGLE TICKET 8 TICKET BUNDLE
$450 $3,200

Purchase Individual Tickets
Purchase Bundled Tickets

For bundled ticket packages, please contact
Claire Olsen at colsen@bermangrp.com.



https://connect.corenetglobal.org/Registration/Express/17600
mailto:colsen%40bermangrp.com?subject=

